FOR: TECHNICAL ASSISTANT NO. 3
SCIENCE COMMUNICATION AND DISSEMINATION DIRECTORATE (SCDD)
MULTIPLE CHOICE QUESTIONS (MCQS) PAPER
FOR: MASS COMMUNICATION
e Total Questions: 100

Instructions:

e All questions are compulsory.
e Each question carries 3 marks.
o Negative marking of 1 point for each incorrect answer.

1. What is Journalism?
A) Writing only stories and poems

B) The activity of gathering, verifying, and presenting news and information to the
public

C) Only taking photographs
D) Selling newspapers
TFRIRAT T §?
A) R Fgrarar iR wfaan foree
B) STeTclT ek HATIR 3R SIeTehT Sehcal et 3a7ehl GfSe et 3R 3¢ Tl ahdel
&1 ariafafer
C) f%h & diaar
D) 3TEER ST=AT
2. Which is NOT a main function of journalism?
A) To inform the public
B) To entertain the audience
C) To hide important facts
D) To educate and create awareness
ST ¥ FlA-HT TARINAT & 7ET F 6T 67
A) ST T Giad T
B) g2l T FARSIT AT
C) Agcaqul deal &l furer



D) fferd &= 3R SRRRhar et Fite
3. Who started the first newspaper in India?
A) Mahatma Gandhi
B) James Augustus Hickey
C) Bal Gangadhar Tilak
D) Jawaharlal Nehru
HRA & Ygell 3T@IR fohael & fohar ar?
A) FHETcAT amedT
B) 9iFd 3iforecd fefr
C) aTel I9mER fleleh
D) SATEIATe =g®
4. The watchdog role of journalism mainly involves:
A. Monitoring those in power
B. Supporting government policies
C. Promoting corporate interests

D. Avoiding controversy
TARIRAT I ‘AR (watchdog) T SfffsT & FET §9 & A &
A.FAT H §S el 9 Ao Il
B. TR&RT AfAt 7 FAL ke
C. FlaRe fedt @1 sgmar 2o
D. faarel & e
5. Anonymous sources should be used only when:
A) The story is exclusive
B) The reporter prefers secrecy

C) The information is verified and in the public interest

D) Editorial deadlines are tight
AT Gt T 3UJET hael def fohar ST a1fgw ie:
A) FgleT faw (exclusive) g
B) RaYex aNU=rdr q&ie sidr &
C) SeThRI Fcaifd gr AR S=Ifead # &r
D) Hareehtar FAT-HAT (deadlines) Sgd e &



6. Which of the following is a type of news?
A) Hard news and soft news
B) Only political news
C) Only sports news
D) Only weather news
fFfaf@d 7 § Fi9-97 FAAR & TF THR §?
A) 8T8 731 3R |ive =g
B) A% Toifas IaaR
C) % Wer TR

D) % Algsd gaaR

7. News Values help journalists decide:

A) What colour to use in printing
B) Which events are important and worth reporting

C) How much to charge for newspapers
D) What food to eat

FATIR He (News Values) T3hRT &1 I§ T = H HAeg Hd ¢ foh:
A) TS F R BT 1 39T FET §
B) &l1-8 TeaATt Fgeaqul § 3R Rule et oaes §
C) 37@ERT & foT Rl ek ol &
D) FIT WET WeT &
8. One of the most important principles of reporting is:

A) To write very long stories
B) Accuracy and truthfulness
C) To add personal opinions in every report

D) To copy from other newspapers
Raiféer & wa@ Agcaqur Rguidr # & ve

A) g oiell Shgrferar forgeT

B) @i 3R d<ars

C) & RO & 3r9eh el = Sger

D) 38R 3TWSRT & Achel HYal



9. What is Interpretative Journalism?
A) Only reporting facts without explanation
B) Explaining the meaning, background, and implications of news
C) Writing only headlines

D) Taking photos

SIEATcAS JaepidT (Interpretative Journalism) &7 82
A) e P Tosdietor & A% azat fr R e
B) HAMIR & 37, yeas{fd 3R yemrdl T sarear e
C) s gR&AT (headlines) fergaTr
D) d&d dielr

10. Which of the following is NOT a standard news value?
A) Timeliness

B) Accuracy
C) Advertising
D) Proximity

ATl & & Ha-A1 T ATd AR HoF T8 872

A) §HISECHAT (Timeliness)

B) G@dTehdT (Accuracy)
C) faargeT (Advertising)
D) fe¥ehedar (Proximity)
11. Attribution in journalism means:
A) Giving credit to the source of information
B) Writing attractive headlines
C) Taking photos
D) Selling newspapers
AT # 'TERGRE (Attribution) &7 37 g
A) STTAHRT & FId S AT ST
B) 31mehveh GiEal forgar
C) d&d o=t
D) 37@ER T
12. Media Ethics mainly deals with:



A) How to make money
B) Moral principles like truth, fairness, and avoiding harm
C) Only printing colour photos
D) Writing long editorials
#f3AT Afhar (Media Ethics) &g &7 @ fhad defed §?
A) & FH FAT
B) A Riceid, S - A, fAsaerar 3R oy &1 SJodeT o gar
C) hael el d&a BI9=r
D) die "UGehT Tor@str

13. Online Journalism refers to:

A) Journalism only in print newspapers
B) Reporting and publishing news on websites, apps, and social media
C) Only radio broadcasting
D) Only television
3ifeTeliged TahIRdT (Online Journalism) & dread §:
A) had T 3@aRT 7 TARIRAT AT
B) derargel, Uod 3R dierer Af3Ar X waArR 1 Raféer it gt e
C) shaer If3IT JARYT HLaAT
D) %hddl Cellfdotel W TARR fe@me=r
14. PTl stands for:
A) Press Trust of India
B) Public Television of India
C) Private Trust of India

D) Press Training Institute
PTI & qof &7 &
A) Press Trust of India (39 g&e 3w sf3am)
B) Public Television of India (dfseter &eiifaster 3itw sf3am)
C) Private Trust of India (Y18d¢ g¥c 31w gf3am)
D) Press Training Institute (3 gfeier $&Ecye)
15. UNI is a news agency of:
A) United News of India



B) Universal News Institute
C) United Nations India
D) Unique News of India
UNI fohe HEAT 1 HATIR Toldr 72
A) United News of India (IsT15¢3 =31 31w 3f3am)
B) Universal News Institute (?Jﬁlaﬁﬁ =gal 3‘@2\'&@’)

C) United Nations India (ZeTges iR $f3am)
D) Unique News of India (Zehter #3aT 31w gfsam)
16. Reuters is:
A) An Indian news agency
B) An international news agency based in the UK
C) Only a photography agency
D) Aradio station
Reuters (Icy) T 872
A) T AR FARR Tordr
B) UK (I&) ¥ feud v aisdia §AMER Tordr
C) hadl Teh BICEIThl TordT
D) Ter SAT =T

17. The main purpose of a Headline is to:
A) Make the story longer
B) Attract the reader’s attention and summarise the news
C) Add advertisements
D) Show only pictures
foelr ol 'gdl" (Headline) &1 H&T 3 &1 giell 872
A) FET &l 3R ST T
B) UTah T €T 3hfNT el 3R HATIR T AR FEIA LT
C) faaust Sis=r
D) shael d&di fG@rer
18. What is Photojournalism?
A) Writing news without pictures

B) Telling news stories mainly through photographs



C) Only editing videos
D) Printing newspapers
"RICT gFRIRAT (Photojournalism) T g2
A) foeTT dERt & AR forger
B) q&T T ¥ TEART & HAEYH § FATR FHel=idl Fcllalm
C) haer difsar Furfed e
D) 3 E@ER BT

19. Which of the following is a type of news?

A) Editorial
B) Feature
C) Hard news

)
D) Advertisement
fFefaf@d & ¥ Fi9-ar GAER F UF TER §7?
A) HUIGHIT (Editorial)
B) B (Feature)
C)gTs =ggr (Hard news)

D) faamd=T (Advertisement)
20. PTlis a:

A) Television channel

B) News agency

C) Advertising agency

D) Government ministry

PTI T 87
A) T TolIfaeld defel
B) Ush HATIR Toidl
C)ts Fam=T taiar
D) Ush &GN FHATET
21. What is the meaning of Science Communication?
A) Talking only among scientists

B) Making scientific information understandable to common people in simple
language

C) Only writing books



D) Working in a laboratory
faaeT TTR (Science Communication) &7 a1 37 §?
A) hael dFAAST & ST dITdId el
B) d1Teieh SITAhIT &l 3T SR & ol EXeT AT H AT AT Fllal
C) Fael fhare forgem
D) JAeTRMelT H &hH e
22. Why is Science Communication important?

A) Only for scientists

B) It helps people make correct decisions by giving them scientific knowledge
C) Only for entertainment
D) To earn money
A) hael daTfeAsdl & foT
B) Ig o9l &l dA1Ae AT S Tl fAoRr o & HAeg aar &
C) shdd FAeld & v
D) 48 AR & v

23. What are the main formats of Digital Science Communication?

A) Only newspapers and radio
B) YouTube videos, Podcasts, Infographics, Social media posts
C) Only books
D) Telephone calls
f3fSicer fasier Tur & qeg yreg @21 8§72
A) Fadl FAMR 99 3R ST
B) YouTube dif$aT, uiseshiee, s=mhianfthard, ATl HfSAT g
C) Faer fohare
D) &I ahiel
24. What is the role of the media in science awareness?
A) Norole

B) It creates awareness by providing science news, programs, and
advertisements

C) It only shows politics

D) It only shows movies



fariteT Srareehdr # #Afsar v a1 s{fHAe 572
A) IS TP T
B) Ig Aae THARR, SrishaAT 3R A= Sl U ieh SRRl UaT adr &
C) Ig dhddl ot farar &
D) g shadl fhedy fR@rar §

25. What is the main difference between Science Journalism and Science
Communication?

A) Both are the same

B) Science Journalism is about writing news, while Science Communication is a
broader process of making science understandable to the public

C) There is no ethics in Journalism

D) Communication is only digital
fa=trer TR ar 3R faee FoR & g 7T A FA1 &7
A) et T & §

B) fasi gaamiRar ¥aR for@s & s & §, Sdfeh [aae §ar fade &1 Seiar &
T AT A9 1] I Uh A9 Ifhar &

C) 9ahRdT & 1S Afdehdr =Tgr el
D) ¥aR Hael f3foicer giar §

26. What is the oldest model of Science Communication called?

A) Engagement Model

B) Deficit Model (Knowledge Deficit Model)
C) Dialogue Model
)

D) Citizen Science Model

faaTe HuR & S Qe Hgel I FAT Hgl ST 872
A) Tarse Arsel (Engagement Model)
B) 3fthflic Algar (AT &I T HT AlSe)
C) Hare, Arse (Dialogue Model)
D) aAreTR& fa=ae Alser (Citizen Science Model)
27. Group communication differs from mass communication mainly because it:
A. Has no feedback

B. Uses digital platforms only

C. Involves limited participants



D. Targets global audiences

THE WIR (Group communication), S AR (Mass communication) ¥ &I &7 &
safoT et § Fdifh I%:

A.3EH HIS B g gl

B. 3haol f3fSicer Tolewie & 3uNer T §
C.3qd Afaa gfaemeh anfder g &

D. af¥ash aeterl T aIfed aar &

28. Which Ethical Issue is most common in Science Reporting?
A) Giving correct information
B) False Balance - giving equal space to wrong claims
C) Using too many pictures

D) Only interviewing scientists

faemer Renféer & qa@r 3m A Hqear Fia @ §2
A) TE STTHRT ST
B) 3{oT @il (False Balance) - 3Teicl ardl &l $f T ST9Tg el
C) S 3ifeh =T o 3TANT HTAT
D) %hdel d<ATfaiehi I ATEITCHR oleTT

29. What is the main goal of Public Understanding of Science (PUS)?
A) Making the public scientists

)

B) Increasing scientific understanding among common people

C) Only helping students pass exams

D) Making scientists famous

et 1 ardeifeies gHsT (PUS) &1 HE&T o T g2
A) ST & IATAE FeATeAT
B) 31 @9l & &Id dalieleh THST dgleAT
C)hddl BEl &l GBI 91 el H ASG el
D) d=iTfeienl sl STAGY SeTreTT

30. How does Science Communication happen through Print Media?

A) Through newspapers, magazines, science articles, and books
B) Only through the radio

C) Only through Instagram
D) Through mobile calls



e Af$ar & Aregw ¥ 9= IR H gar 87
A) FATIR T3l Af3a, =T or@t 3R qedel & Aregd &
B) el If3aT & A &
C) %hadl s€erEnA (Instagram) & ATETH &
D) AIGIS Sl oh ATEIH &

31. Examples of Science Programs in Broadcast Media are:

A) Discovery Channel, National Geographic, DD Science
B) Only cricket matches

C) Political debates

D) Movies
sisaree AT F /AT FRIFAT F IS0 &

A) TSEhall AsTeT, AT ST ATheh, STET TSH

B) shael fohdhe #AT

C) Tsteiifds dgd

D) fthea

32. Which of the following is included in Digital Platforms for Science Outreach?
A) YouTube, Instagram, Twitter (X), Websites, Apps
B) Only newspapers
C) Radio
D) Telephone
e & TaR-gaR & fov Bfoed woewd § Frafaf@a & & 5 afde frar w82
A) I, ST, TAEY(X), Jewrse, Tod
B) shael HHATIR U
C)fzar
D) CelIthlsT
33. What is the full form of CSIR?
A) Council of Scientific and Industrial Research
B) Central Science Information Research
C) Council of Social Issues Research
)

D) Communication Science Institute



CSIR &I G =ATH T §7?
A) FET 3w aEfefne U gsRcaa Rad
B) Hgel AISH Sewhieter Raw
C) 3T fer 3T @erer 39t Read
D) PHAHRIT HGH SFITIC
34. What is CSIR’s contribution to Science Communication?
A) No contribution

B) Through CSIR-NIScPR, it publishes science magazines, popular science
articles, and runs programs

C) Only makes industrial products

D) Only trains doctors
I GaR 3 CSIR &l &7 INIERT &7
A) S TeTE 8T

B) CSIR-NIScPR & #Teda ¥, Ug faafeT gf¥ehd 3R i faaer orw gemifia aar
g, dAT FRIHH T §

C) &adl MNeANdh 3cU1E F=1dT §
D) %aol Siae’t s YRR Har &
35. The relationship between media and society is best described as:
A. Temporary and weak
B. Independent and unrelated
C One-way and fixed
D. Interactive and interdependent
AfsAr 3R e F ST & Y IS AT I F HY afvia Far ST Fewdar 82
A. 3R 3 HHSIR
B. TadT 3 3rdeqy
C. Tl 3R &R
D. HareIcAsh 3R TR e

36. What is the most important thing in Risk Communication?

A) Scaring people

B) Giving true, clear, and balanced information
C) Hiding facts
D) Exaggerating



Sf&s FaR (Risk Communication) 3 e Fgcaqur a1 T §2
A) ST &l AT
B) Fedl, Fase 3R Hfold SRy &l
C) axat &1 f&urT
D) STcil &l SGI-TGIhT shgell
37. Science Journalism focuses more on:
A) News and events
B) Only education
C) Only entertainment
D) Politics
fareer T e &9 @ e W SR gl 87
A) FAMER 3#R e
B) shael fR18TT
C) hadl HARSIT
D) Jret=iifar
38. What will be included in Future Trends in Science Communication?

A) Al, Virtual Reality, Interactive Apps, Citizen Science
B) Only books
D) Radio
s TR & sifasy & sl & R anfAer fomar smoen?
A) Al, T31eT RATereT, Sedfefea Uod, A& fa=ter (Citizen Science)
B) &haer ferarel
C) hddl TATIR I3
D) ¥fsar
39. Blogging, vlogging, and podcasting are forms of:

C) Only newspapers
)

A. Print journalism
B. Traditional communication
C. Interpersonal communication

D. Digital communication

scilfater, caifarer 3T aismiedsT fhas &7 82



A. Bic qasmfkar
B. 9RuRer §uR
C. 3adafdds TaR (Interpersonal communication)
D. f3faicer Ear

40. Media convergence refers to:

A. Decline of traditional media
B. Separation of media platforms
C. Integration of multiple media technologies

D. Censorship of media content

#Afsar 3fFARor (Media convergence) &1 a1 371 §?

A. IRYN FTSAT & aefe

B. HIf$aT wolcwia &I 3TeRTa

C. %S AT qeheliehl & THIHOT
D. FfSaAT FHa W dERT

41.What is Mass Communication?

A) Communication between two friends

B) Process of sending messages to a large, diverse audience through media
C) Only writing letters

D) Talking in a small group

A FrYAHR (SAHAR) A 32

A)ar aredt & T aIadd
B)ﬁ%m$aﬁvwa§3ﬂ¢m-maﬁ$aﬁhﬁﬁﬁ%rq§aﬁﬁm
C) % Refear forgar

D) Uk BIC FHg H FIddid e

42. The nature of Mass Communication is:

A) Personal and private
B) One-way, impersonal, and reaches a large audience
C) Only face-to-face

D) Limited to family members

A rgiatehelel T gehfd el gldr §72

A) faehr 3R safeaea



B) UehcaRWT, 3rcafFdard, 3R a3 gl as El'g’vilﬁf CICI
C) Rk 3H=T-arFa
D) % 9RaR & TeEdr a% dfad

43. Group communication differs from mass communication mainly because it:

A) Has no feedback
B) Uses digital platforms only
C) Involves limited participants

D) Targets global audiences
T FHGfARU (TG TAR) AT Fergfaonel T AT T F SATAT I7eT gIT &, Fifeh
Sq:

A) HIS BISd & g

B) % f3fSice Tolewiel & STd#Tel giar &

C) Bf&d oter enfder gl &

D) G $R & Ehl I &I TARAT ST §

44. Interpersonal Communication takes place between:

A) One person and a large audience
B) Two or a small number of people
C) Only through television
D) Through newspapers
SRATAT HEGTAhT (AT FTeTeiier) feoheteh o glelr 87
A) T afFd 3R 93 gt & d
B)ar a1 $© et & o
C) Rt celifase & T
D) 3@eRT & JIRT
45. Group Communication is an example of:
A) Ateacher teaching in a classroom
B) A news bulletinon TV
C) A single person writing a diary
D) Internet live streaming

A FEYfAhle fhEehT Teh 3eTeR0T 872

A) THh &R T FATEH H Tglell



B) TVW =gl qeifee
C) U 3fchel cafFd &l ST for@er
D) gyl WX olsd ETHT

46. Mass Communication differs from other types because it is:
A) Very personal

B) Anonymous and reaches a huge audience

C) Only verbal

D) Always two-way

A FAGfARUT G AE & FagfaAenelel ¥ FHAT 37eldT g1 g, Fifeh Ig:

A) Tgd st @1 &

B) T EIAT & 3N gl 93 &0l ek g §
C)fa% #Aif@s grar ¥

D) §ARM ST I &

47. The relationship between Media and Society is:
A) The media does not affect society
B) Media both reflect and influence society
C) Society does not affect the media
D) Media only entertains
Afsar 3R gATSr & i Sar Rear g2
A) ST & FATT W FI5 I g g5
B) #fsar gaATer ot fem@rar o § 31 39 o 3R &Y ST §
C) AT &l AfSAT W FIS 3/ ALY g=ar
D) #f3ar R FAARST Rem &
48. Media Convergence means:
A) Different media types working separately
B) Integration of print, broadcast, and digital media into one platform
C) Closing down of media houses
D) Only using newspapers
AT Fraotq (FNFZAT T THIHIOT) T FAT JAdo 72
A) TERT-37619T g o HITSAT HI 3TCIIT-37619T HIH T

B) fic, sitssrree 31X B3fSeer MfSAm &1 v & cewis I T TTT 37T



C) Af3aT 139 & & & Sie=lm
D) % 3@eRT &7 SEIATT ST

49. Media Dependency Theory suggests that:
A) People do not need the media

B) People become more dependent on the media for information and
understanding the world

C) Media has no importance
D) Only rich people use the media
#fsar fRar fgyid (Media Dependency Theory) &7 gdT &7
A) oltait sy FfEaT i SR AF gl
B) ©i1eT ST=TehiY Ulel 3R gferam st wagier & fow aifsar oX samer e g1
STt &
C) #fSAT T IS Hgea ET BIell
D) A% 31X e & AT &r SEIATT ) &
50. Public Opinion is formed mainly through:
A) Only family discussions
B) Mass media, discussions, and social interactions
C) Only schoolbooks
D) Only government orders
SeH (Public Opinion) &I &9 & $& seldl §7?
A) &% aRar # gt arelr s &
B) AT #f3m, aiadia 3R arafaie Feeiter &
C) Rt Fher &1 forcral &
D) % EXRI 3TeRT &
51. Media Ethics is concerned with:
A) How to earn more money
B) Moral principles like truth, accuracy, and fairness in the media
C) Only selling advertisements
D) Making entertainment programs

#Ffsar Afdewdr (Media Ethics) &1 IaY foradr g7

A) FaTeT & Y HAT



B) #f3ar & ¥, Géehdr 3R fsuatar S sifdss feyia
C) shdel fqaTgeT ==
D) FIRSTe I TATAT

52. Social Responsibility Theory says that the media should:
A) Only make a profit

B) Serve society and act responsibly while enjoying freedom
C) Only support the government
D) Avoid all social issues

HATSS Ieardca facyia (Social Responsibility Theory) @gar § T #ifsar =
A) Fael FHATH! FHATAT AMGT

B) HATST I AdT dell d1fgU IR HGIET &1 3Teic ofd g0 fAFAeRl & SIF aelr
e 3
C)%hadl TIHR & TAAA =TT AT
D) st WS Feel & aaeT AT
53. Media Globalisation means:
A) Media limited to one country
B) Spread of media content and companies across the world
C) Only local news

D) Closing international channels
Afsar dedior (Media Globalisation) &1 379 §:

A) FTSAT &1 Tk ¢ T WAT glear
B) #f3ar el 3R St g g #F o
C) dhadl TIAT TAR
D) 3RTSET JeTell Sl & HI=T
54. According to Media Dependency Theory, media influence increases when:

A) Society is stable
B) Interpersonal communication dominates
C) There is social uncertainty

D) Media access is limited

Afsar AsRar fgyid (Media Dependency Theory) & 38R, Hif$AT T @ d & ©
N

A) FATST 8RR g &



B) IR¥IR& TOR (Interpersonal communication) g@T giar &
C) arATIS AATIdT gl &
D) #fEar aeh ga WA el &
55. Digital Communication basically refers to:
A) Communication using traditional methods
B) Communication through electronic devices and internet
C) Only writing letters
D) Face-to-face talks
fsfotcer @R (Digital Communication) J& 7 & e Hafdid &Yar 82
A) IRaRe T T 3TN Feh AR
B) Soarcifeleh 3UaUIl AR Sekele & ATEIA ¥ TAR
C)&hael 9 T
D) 3THA-A1HA T ST

56. Media Dependency Theory suggests that:

A) People depend on the media to satisfy needs
B) Audiences are passive receivers
C) Media does not affect audiences
D) Society controls the media completely
A3 FsRar feyid 75 ggna &ar &
A) T 3TN FTERAT B QT I & fow AfEEr ow R TS
B) g3ler TS urcaerdr gl §
C) MifEar gt & wsnfad g ar &
D) wATST HfSAT &l g e & AT e &
57. Public opinion refers to:
A) Personal beliefs of individuals
B) Collective views of the public on issues
C) Opinions of media owners
D) Government policies
57. S=Hd (Public opinion) f& Tefdia aar 872
A) afFaar & safadera favama

B) Heal W STeAc & Hefgeh faar



C) Mfsar #nfaeht dr 1
D) TXHRT Aifaat
58. Which of the following is a Major Form of Digital Communication?
A) Email, blogging, social media posting, video calling
B) Only printing books
C) Sending postcards
D) Using smoke signals
frfafed #F & Fi9 Bfoca ¥ar &1 & wE & 32
A) SRS, scrfer, wrerer Ffsar NfEcer, Aifsar wifcir
B) shdel fohdTe &19=T
C) eI A=
D) 4T & Fehcil T ITAIT LAl

59. Which medium is most effective for reaching rural audiences with science
awareness?

A. Print journals
B. Academic conferences
C. Radio
D. Scientific databases
fatreT SR & &1 AT el b qga=t & T SleT AN AEAH FEE FoIT §2
A. #fed 9f3eTC (Print journals)
B. daif0ien Gaeret
C. ¥fsar
D. d<feter ST
60. Which theory explains that people depend on media during uncertain situations?
A) Magic Bullet Theory
B) Media Dependency Theory
C) Two-Step Flow Theory
D) Spiral of Silence

&l O1 fcyid Jg Jdiar ¢ & & sfARad Rufadr & aive #ifsar w R wa 872
A) AfS gele fdceid (Magic Bullet Theory)
B) Fifsar fAaRar @a’f.'lm (Media Dependency Theory)
C) al-Rofiy yarg f@cyia (Two-Step Flow Theory)



D) His %7 @it (Spiral of Silence)
61. Mass Communication is also called:

A) Personal communication

B) Macro communication

C) Micro communication

D) Secret communication
A HEGfARAT T Ag 8 gl ST &

A) STFIRIT FIR

B) Hshl HOR

C) HTgehl AR
D) e FAR
62. Convergence of media is clearly visible in:
A) Reading e-newspaper on mobile
B) Using only the radio
C) Writing letters
D) Watching black & white TV

#Af3ar 1 3T (Convergence) 3T Tase § & @S 2T &

A) AEEAT W 3-3@aR Tga1T
B) hael 33T &1 IUANT AT
C)ua for@ar

D) seieh Ug cgIse CIaT el

63. Which is an example of Public Opinion Formation?
A) Media campaign on “Swachh Bharat Abhiyan”

B) A person talking to himself

C) A private family chat

D) A love letter

STHd AT (Public Opinion Formation) T Teh 3&TgI0T i IT &7

A) "FaTe ARA AT W Afsar e
B) 1S safed @ ¥ a1 X T ar

C) te foiair uriRariRer arcdia

D) T UH 97



64. The main aim of Media Ethics is:
A) To increase TRP only

B) To maintain credibility and avoid harm to society
C) To spread rumours
D) To make money at any cost

64. FAT AARaT FT FTT 3T &

A) &ael TRP §r=AT

B) @@=l S+l TWeir AR HeATST T Jehdlel q S

C) 3warg thellelr

D) fardY 8 hrad ax ST HAAT

65. Blogs, podcasts, and explainer videos are examples of:

A. Traditional science communication
B. Informal science education
C. Digital science communication formats

D. Interpersonal communication
soltaT, gigehiee 3T TaFacoet dIfsar fhaes 3emeor 872
A. IR faeT FaR
B. fiqanies fa=ier fRuem
C. f3foiee faae dar gr&g
D. IRERe FOR

66. The concept of "Global Village" was propounded by which communication theorist?

A. Thomas Friedman
B. Marshall McLuhan
C. Edward Sapir

D. Wilbur Schramm

"Telleel faeler" 1 rauRem fRe FUR fguider & gfaafed @ &
A. gTAE HrsHT
B. HLTeT Hehoglel
C.usas dfx
D. fdeex #mH

67. One major role of mass media in social change is:



A) Promoting superstitions
B) Spreading education and awareness
C) Stopping all development

D) Only showing violence
AT gRacleT & #r| AfSAT T Toh @ e ¢
A) 3tfaearat &t derar ST
B) fre1r 3R SeTeehar thetre
C) @efr fasra Hrt T Jhedl
D) haer fE@r fe@rer

68. Which of the following is NOT a fundamental element of a digital communication
system?

A. Source Encoder
B. Channel
C. Analog Transducer

D. Modulator

68. fe=Tfaf@d & & e @ fSfoicel FUR YoTell &1 Ush FeRs(d ded 161 672
A. did TsehisT (Source Encoder)
B. deTer

C. TATAIT ZMHSTER
D. FtgTRER
69. Which is a characteristic of Mass Communication?
A) Immediate feedback
B) Delayed or no feedback
C) Very small audience

D) Highly personal
A HeglAcheleT &l Teh faRIWAT hiet & §7?
A) dehrer gfafshar (Feedback)
B) faeifde a1 I wfafshar =gt
C) §gd oer g2 adt
D) 3rcaftes safFdera
70. The deficit model of science communication assumes that:

A. Public has sufficient scientific knowledge



B. Science communication is unnecessary
C. Lack of knowledge is the main barrier to understanding science

D. Media distorts science deliberately

faser ar &1 '"rer Atser’ (Deficit Model) T8 ARTar &

A. SITdT & 9T qATed defeis A

B. fa=ileT §UR 31990 &

C. ATl T ST &1 faael s FoAglel H FTT aem g

D. #fSAT SAeTeetent aaiel @l AI-FAISHT UM AT &
71.The primary meaning of advertising is:

A. Free communication about products

B. Personal selling to customers

C. Unpaid promotion through media

D. Paid, non-personal communication to promote ideas, goods or services
fereaeT @1 ET 3 &

A. 3T & A A TR

B. IMghl I eafadarad fashr

C.#fSTT & ATH { T 81T arell JaR
D. faam, a&g3it a1 Far3fl it gerdr &4 & fav TResh, IN-cAfFIIT Tar
72. One of the main objectives of advertising is to:
A. Reduce product awareness
B. Increase production costs
C. Inform, persuade and remind the target audience
D. Replace personal selling completely
Aot & &g 3egedl # & & &
A. 3cUTE STETEehcll &l e el
B. 3cUlceT oldTd delelr
C. et gt &1 Fiad e, Harar 3 e farer
D. safFaaTe Ry # T g & aaer e

73. Which type of advertising is primarily intended to promote a positive image of an
entire company rather than a specific product?

A. Comparative advertising

B. Institutional advertising



C. Mobile advertising

D. Covert advertising

fohe 9ohR & fa=iaeT &1 HEg 3eged fonel fafdse 3cde & s g &uel $r FehRicas
Bfa T FgTaT ST B &7

A. eteTTcAsh faamae
B. §EURIT fa=aet
C. Alerse e
D. e faardet
74. Product advertising mainly aims at:
A. Promoting the entire company image
B. Selling services only

C. Creating demand for a specific product or brand

D. Reducing competition in the market
3cure, fa=imaeT T HET 3 Bl &

A. g0 &Y=t T B @l dgrar ST

B. shdel §aIU &9l

C. il fafrse 3curg ar §1is & v &fer Yar e

D. SR # Yfaeqel & &L
75. Advertising differs from publicity in the sense that:

A. Advertising is always unpaid

B. Publicity is fully controlled by the sponsor

C. Advertising has no cost involved

D. Advertising is paid and controlled while publicity is unpaid and earned
e AR (afeafad) & sa 3 & e § o

A. faaTaeT AR 9= $JarcreT arerm giam &

B. yaR G g & WieTeh anT =it giar §

C. =T & S eI nfHAer G g

D. faardst w3fesh 3R AR glar &, Safeh yar faar sporare arer 3iv #fSid giar §
76. Which of the following is a key function of an advertising agency?

A. Manufacturing the product

B. Only media buying

C. Creative development, media planning and account management



D. Direct selling to consumers
fFefaf@d & @ &l a1 v faefoe vord o1 #ET R g
A. 3cdTE, & AT St
B. shaer #Hifsar wligan
C. WellcA® fashra, Afsar Hase 3R @rar g
D. 3UHIFAT3IN T AIEr fashr et
77.The structure of a full-service advertising agency usually includes:
A. Only the creative department
B. Only the finance department
C. Only client servicing
D. Account management, creative, media, and research departments
T qoi-8ar faarder Tl dr EXEel # AHAAN 9 MAT B &
A. Shael TheATcHS fasmeT
B. shael o faetmer
C. shdel dMgeh Qar

D. WIdT &ereT, TdellcAeh, HSTT AR igaereT fqemr
78. Copywriting basics primarily focus on:
A. Shooting video commercials
B. Selecting television channels
C. Writing clear, persuasive and engaging text for advertisements
D. Deciding the advertising budget
FARISRT H AT a1 7B §T & h W Ha g §2
A. Sy faamaet @ gfear s
B. TeNfaster deter getett
C. faamgat & fav Tuse, e 3R 3V uie for@er
D. fa=iuel §olc ag il
79. A copy platform in advertising includes:
A. Printing specifications
B. Target audience, message, and tone
C. Media rate cards

D. Budget allocation



faamast & 'HIdT Tolcwia H MAST BT &
A. Fgor fafader
B. dfatd &ies, Tawr 3R afgan
C. #f3ar & F15
D. §3IC &I ATdee
80. Creative strategy in advertising is mainly concerned with:
A. Only deciding the advertising cost
B. Only selecting the media vehicle
C. Deciding what to say and how to say it creatively
D. Only legal compliance of the ad
faaroer & ‘EeTeAs WY geT &9 § fraw defta g 82
A.ad [daT9eT & oRId ad el
B. shaet ST AEIH T T LA

C.TE I T foh AT &hgell § 3N 38 TWellcrds & § HH agell ¢
D. el faaTdel T Hlefell fegareled
81.The “Big Idea” in creative strategy refers to:
A. The total budget of the campaign
B. The choice of advertising media
C. The name of the advertising agency
D. The central theme or unique creative concept of the campaign
fpufea Teesl & "faer 3msfear &1 aAdes §:
A. 9T HT Fel Tolc
B. fa=tmaer Afsar & et
C. fa=iel Tl T A1
D. &9 1 AEY fawy a1 3=Er fhufed l-dce
82. Which of the following is an important element of creative strategy?
A. Only financial planning
B. Only production cost
C. Target audience insight and message appeal

D. Only government regulations

ST W PieT fopufed Tl &1 v o feear §72



A. A% BrsiRTe confaar
B. % disare e
C. TR AifsTa & wxgr 3R Aq & e
D. % TR e
83. Which of the following is a type of advertising?
A. Editorial
B. Public opinion
C. News reporting
D. Institutional advertising
83. 31 W el [TATIA FT Th YHR g2
A. TfSeIRTe
B. STeTHAT
C. 7t Raiféar
D. $¥CgeeTel faadet
84. Institutional advertising is also called:
A. Product advertising
B. Retail advertising
C. Corporate or image advertising
D. Classified advertising
SEegeed fadeT it g o gl i &
A.disee faamds
B. Reer faimost
C. ®ARe AT sAS faameT
D. FaTrawss faarder

85. Which of the following best describes the relationship between advertising
objectives and marketing objectives?

A. They are always contradictory
B. They have no relation
C. Advertising objectives are broader than marketing

D. Advertising objectives must support and flow from marketing objectives

ST ¥ Pl AT & ot 3R A6 & oAl & g & Red o o 38 & aarar 82
A. 3 EIRMT UH-GI & 3T g1 ¢



B. 3oTehT 3M9d 3 &g Rear &7 gxar
C. RATYT & T8 FARRRET & ol ¥ SIer 92 g &

D. faamae & e AT & odT I AT o7 arel 3R 38 &7 fAeholer arer ger
EURY

86. Advertising Ethics is mainly concerned with:
A) Earning maximum profit

B) Making advertisements more attractive

C) Truthfulness, honesty, and social responsibility in advertising

D) Using celebrities in every ad

faamaer & Afdedr qET ¥ & FEd 3 82

A) FIET 8 FATET HATHT HAreT

B) faarasit o1 3R Smer 3eder Serer

C) fa=Ta= & Hears, SAFCHT 3R AT ey

D) & faamds 3 AT gRecAdr o1 SEHATS el

87. Which of the following is unethical in advertising?
A) Showing product benefits

B) Making false or misleading claims
C) Using good photography
D) Giving proper information

faaiael & ST & &A1 3ETdd 82

A) disFT & BRI fe@rmEr

B) 3[S IT IFRIE FA dTel &1d AT

C) 37T BICITHT &l SEAHATS e

D) TET SAThRY =T

88. ASCI stands for:
A) Advertising Service Council of India

B) All Sales Companies of India

C) Advertising Standards Council of India

D) Association of Social Communication in India

ASCI &l 1 =1 §:

A) TsaRereioreT afdd w3fler 31w sfEar



B) 3ifer Ved dusitar i sf3ar

C) TSR ¥3sh w3l Aifw sfsar

D) THITATRIT 3iTth HIerel hegfeiehelel So7 ST
89. The main function of ASCl is to:

A) Promote all types of advertisements
B) Ban all advertisements

C) Only give awards to ads

D) Regulate and control misleading and unethical advertisements in India
ASCI &I #ET FIH §:

A) T e & faaa=t & derar Sar

B) @sl faama=ii X A =T

C) % faairu=t &t 3/@rs &=

D) $IRd # I[FIE F dled 3R 3 fa=mdeit I fele 3R Hhele il

90. Which of the following is an example of digital advertising?

A. A sponsored post on Instagram
B. Abanner ad on a website

C. Atext message campaign

D. All of the above

3T & FieT 3foce s &1 ve 3T §7
A. SATCTIATH W Th T8s 9T
B. fpdl d9@se W U e faamder
C.Ush ¢ohee HAST e
D.3W fu v #afr

91. What type of digital ad uses rectangular banners on third-party websites to promote
a product?

A) Podcast ad

B) Display Advertising
C) Cold calling

D) Skywriting

T JhR & T3foicer faadst # fohdl 3cUTq &l §grar ¢ & folv Jrad-uaT &1 dedrsel I
AR S 1 31T AT ST 872

A) disshree faamdeT



B) fe¥cer faamdet
C) ®les ifcial
D) Thresicar
92. In social media advertising, what does the metric "CTR" stand for?
A) Customer Tracking Record
B) Click-Through Rate
C) Cost-to-Revenue
D) Creative Timing Ratio
e Afear /A 7, "CTR" Hifes &1 Far 3127 §2
A) aIrgeh Efehar Repls
B) fereh-3f &X (Click-Through Rate)
C) ATI-H-ITEd 37efard
D) Teelicaeh HHA 3e]dTeT
93. Advertising campaign planning involves all of the following EXCEPT:
A. Defining objectives
B. Identifying target audience
C. Creating news content

D. Budget allocation
faaiTet 3T il H Sefaf@d |l enfder §, e gae:
A. 3ol & aRenfa &eer
B. A& g=Tehl T qgareT FeT
C. GATIR AHAT FlleT
D. §5C &l 3fTdceT il

94. The first step in Advertising Campaign Planning is:

A) Shooting the advertisement

B) Selecting the media
C) Defining objectives and understanding the target audience
D) Finalizing the budget

faamga 3fAaeT AAST &1 g TOT &
A) faiaet dhr gffear e

B) AT T I FHLAT




C) 3ecRaT &l IR e 3R afdra gt &l qaASTET
D) dsic &I 3ifdH ® &1
95. A successful advertising campaign should have:
A) Different messages in every ad
B) One central theme or idea running across all advertisements
C) Only pictures and no text
D) Very high budget only
Teh Aol TaaIel RIS & gl amfge:
A) &R faTaeT F 3TcTeT-370TeT HeRTr
B) @l fa=mo=tt & vsh & Heg fawy ar faur 1 g
C) &ael T 3N 1S qrs =gt
D) %hacr §gd 318 Foic
96. Audio-Visual Advertising includes:
A) Only radio advertisements
B) Television commercials and YouTube video ads
C) Only newspaper ads
D) Only poster ads
geg-4eg (Audio-Visual) fa=iaer & enfaer &
A) shaer 33T faargst
B) ¢elifastT et 3R gege dfFar Rt
C) %del HAFR 97 faamdet
D) shdel GreeX faamgst
97. Which is the biggest strength of Audio-Visual Advertising?
A) Itis very cheap
B) It cannot reach mass audience
C) It has no emotional appeal
D) It can show movement, sound, and visuals together

GRI-#eg It &1 Ta¥ 997 dehd F94T §7?
A) Ig SET T §
B) Ig &3 SITHAE b el Jgd Hehll
C) 38# HIS HraaAcHS 3dier g gl



D) ¥ a1fa, eafer 3R geat & v @y fwr w@r §
98. Advertising can create negative cultural impact by:

A) Promoting gender equality
B) Showing unrealistic beauty standards and materialism

C) Spreading education
)

D) Encouraging saving habits

faaideT e @d g@RT AhRIcHS FEhich TH1d STel Tehell 8

A) iff1eh FHATTAT &l FgraT SRl

B) 3aredfash digd At 3R siifasarg #r femmat
C) f&Tr T 8RR e

D) S I 37IGdl 1 YicHTiod leh

99. Positive culturalimpact of advertising includes:
A) Promoting social causes like “Beti Bachao Beti Padhao”

B) Only increasing sales

C) Only showing luxury products

D) Promoting violence
et & HFPRIcAS HEHids Jea 7 enfAe g:
A) "SET FET3T 9ET YGI3" S HIHATGIh 36631 I FoTdl Gl
B) shaer fashl Sgm=r
C) Faer faenfaar & 3curer &1 fem@rer
D) fgar &t sgrar &ar
100. The Information Technology Act, 2000, mainly deals with:
A. Cybercrimes and electronic commerce
B. Industrial safety
C. Environmental protection
D. Consumer rights
I Slegfarehr siRfawa, 2000, AT ®7 & fhad d@efed §?
A. TBTR WY AR Saldeif=ieh arfored
B. 3ifcfater e
C. J3TaROT TETOT
D. 39T HUHR




